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Project Abstract: A questionnaire will be administered to randomly selected 
Yellowstone park visitors, both at bear jam sites and a smaller group in campgrounds 
and parking areas for lodges.  No visitor center parking areas will be solicited.  The 
target population will be adults visiting Yellowstone during June and July 2013, with 
a sample of approximately 625 respondents.  Photographs will also be taken to document 
some of the results, as well as measurements of extensions into the roadways of parked 
or stopped cars.  The questionnaire was pretested on a group of 8 park visitors, at 
three different bear jam sites on three separate days during July 2012.  These sites 
were located near the following areas (see Appendix 1 on Questionnaire): just north of 
#35 Yellowstone River; at #34 Dunraven Road; and between Tower Fall and Tower-
Roosevelt. 
 
The results of this research should help managers evaluate the information that is 
being received and retained by park visitors, and whether that information is used by 
park visitors to self-monitor their behavior near wildlife, especially bears.  
Specifically, information will be collected on distances to be maintained to different 
wildlife species; human behavior at roadside stops for animal viewing; and information 
from various sources about animal behavior around humans at roadside stops. 
 
Outcomes with Completion Dates: Final Report –  March 15, 2014 
 
 
Keywords: wildlife viewing, public safety, public information, evaluation, 
Yellowstone National Park, University of Wyoming 


